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ETHICAL CONSIDERATIONS
FOR THE USE OF AI 

IN MARKETING
MARKETING TIPS
By Julie Huff,
Copywriter,
beMarketing

AI is all the buzz today.
Marketers’ use of AI
tools has skyrocketed

since ChatGPT hit the market. And it
didn’t take long for the lawsuits to follow. 

AI comes with some amazing opportu-
nities — and some huge potential risks.
Lawsuits so far have primarily focused on
copyright issues, as AI models scrape
content from across the internet, often
with no regard for restrictions or
paywalls. Companies like OpenAI,
Perplexity, Midjourney, and Alphabet
(Google) are facing legal consequences.
These mega-corporations are waiting to
see where the gavel falls, but most
businesses can’t afford to take that risk.

As organizations integrate AI into
their workflows, they should be follow-
ing clear ethical guidelines to ensure
compliance with copyright laws and
transparency. Clients and consumers

have the right to know when they are
interacting with AI-generated content, as
failure to disclose this can erode trust and
harm your brand. 

Guidelines for Navigating 
AI Ethical Issues

1. Copyright Compliance: Use AI
tools that respect intellectual property
rights, such as Adobe and Claude. 

2. Maintain Transparency: Disclose
the use of AI in content creations or
interactions. Label AI-generated content
or develop a policy for use and make it
publicly available. 

3. Human Oversight: Make sure
humans are reviewing, editing, and fact-
checking every piece of AI-generated
content. Even when given correct informa-
tion, AI can continue to make mistakes. 

4. Address Bias: Regularly audit AI
tools to identify and mitigate biases.
Make an effort to be as specific as
possible when creating outputs to
accurately reflect your target audience.

(Continued on page 18)
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MARKETING TIPS
(Continued from page 17)

5. Data Privacy: Respect user privacy
and comply with data protection regula-
tions. Allow clients to feel in control of
their data and respect their wishes. 

Navigating Legal and 
Ethical Challenges

The law often moves quite slowly,
while technology continues to rocket
along at breakneck speed. In the words
of Nick Fury, “Until such time as the

world ends, we will act as though it
intends to spin on.” 

At beMarketing, we’re keeping up
with the changes and ethics surrounding
AI. We aim to help businesses navigate
this brave new world, keeping your
marketing strategies both innovative and
ethically responsible. Contact us today to
learn how we can position you as a leader
in your industry while sticking to respon-
sible, reasonable AI use.


