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BOOKKEEPING / ACCOUNTING

BUSINESS & OFFICE PRODUCTS

CREDIT CARD PROCESSING

DJ SERVICES

GARDEN CENTER/NURSERY

FINANCIAL SERVICES

FURNITURE
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GRAPHIC DESIGN

GRAPHIC DESIGN & PRINTING 

HEALTH / SKIN CARE

INSURANCE SERVICES

INTERIOR DECORATING

LIMOUSINE SERVICE

LODGING / BED & BREAKFAST
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LODGING / MEETING FACILITY

MAINTENANCE/JANITORIAL 

NAIL SALON & SPA

ONLINE MARKETING 

PAINTING & RESTORATION

REAL ESTATE / FOR SALE/LEASE
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SENIOR CARE / LIVING ASSISTANCE

SIGNS / BANNERS / GRAPHICS

RETAIL / CONSIGNMENT

CALL (610) 323- 6253 TO PROMOTE YOUR BUSINESS 
IN THE ROUTE 422 BUSINESS MARKETPLACE 

Why is that? Here are two common
misconceptions. Do they sound familiar?

#1: The cost is too high
Really? Smart business owners

think in terms of return on in-
vestment instead of cost
alone. If the return from new
leads and sales exceeds the
cost then price is irrelevant.
That said, the cost to create
an attractive, hardworking,
custom website has dropped
considerably over the years. That’s be-
cause web design technologies have

greatly improved, speeding the develop-
ment process.  Have you obtained pricing
from an agency who works with much

larger companies than yours? Some
agencies won’t touch projects

under $25,000 or even $50,000.
Others are happy to tackle
projects in the $5,000 -

$10,000 range.  Whoever
you decide to work with,
be sure to get actual sam-

ples of their work, and contact
their clients to ensure you will receive
value for your investment. 

(Continued on page 24)

IS YOUR WEBSITE 
WORKING HARD 
FOR YOU, OR 

HARDLY WORKING?
By Alan Robezzolim Member, Small Business Resource Association

When it comes to marketing, it’s disappointing that so
many small businesses have failed to create an attractive,
persuasive, hard-working website that delivers new
leads and sales on a regular basis! So many websites are

out-of-date and doing more harm than good. 


